Many home improvement retailers like Home Depot or Lowe’s have low-price guarantee policies.  At a minimum, these guarantees promise to match a rival’s price, and some promise to beat the lowest advertised price by a given percentage.  Do these types of pricing strategies result in cutthroat Bertrand competition and zero economic profits?  If not, why not?  If so, suggest an alternative pricing strategy that will permit these firms to earn positive economic profits.
The Bertrand model is influential in expounding on how competitors in a market shared by a small number of firms compete using their pricing strategies. The markets could be addressed as oligopoly, and they offer homogenous or other times homogenous products. in this case, the products offered by Lowe’s or Home Depot exhibit more traits of homogeneity as compared to differentiation (Gopinath, Helpman, & Rogoff, 2014). The situation sums up to a high elastic demand for their products. The low-price guarantee policy is highly defined by how the consumers respond to the policies, and the nature of the business cohesion between the competitors. However, they mostly do not result in cutthroat competition. Their structure is such that they reduce the incentive from other competitors to undercut their prices for the commodities. By doing so, the firms reach an agreement for price matching policies and continue set a high price in a monopolistic business environment. The firms consequentially earn monopolistic high profits by avoiding engaging in price wars with one another, a scenario that would lead to zero economic profits (Zhang, et al., 2017). 
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